
 

TOWNSHIP ATLAS Identify opportunities in these communities 
Overview 
The  Township Atlas includes 318 townships with more than 74 000 mapped outlets including hawkers, spaza shops, cafes, take-aways, bottle 
stores, taverns, shebeens and pubs. Even government services such as clinics schools post offices and police stations are included. There are 
also a further 13 organised and indirect trade channels broken up into 19 categories of outlets including superettes, forecourts, butchers’ 
salons, hotels and night clubs. And there are 6 transport modes:- taxi ranks, taxi routes, bus stations. bus routes , train stations and which of 
these is the primary mode. In each outlet: -15 categories of products including:- alcoholic and non-alcoholic beverages, maize, tea and coffee, 
sugar, bread, cigarettes, baby toiletries and more. Grocery retail brands such as Pick n Pay, Checkers, Spar, Woolworths, Shoprite, Boxer and 
USave 

  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

Web-Mapping technology provides you with the tools to 
visualize and analyse dynamic information and to solve 
critical, real-world challenges. 
This simple-to-navigate web-based platform is used to 
unlock insights into solutions to operational challenges.  
Users are presented with an analytical view of their data 
in a web mapping environment transforming data into a 
smart digital geo-visualised reality. 
By recording the number of outlets in the universe, the 
market size and potential opportunity is determined. The 
outlets are surveyed and recorded by walking the streets 
capturing key outlet information electronically, as well as 
GPS co-ordinates. The survey data allows one to 
understand the profile and sophistication of the outlet’s 
specific characteristics. 
 

Looking for demographics? 
- LSM, Total expenditure at a category level, fixed-

landline connections, mobile telephone connections,  
internet connections per 100K population 

- Motor vehicles and spend on transport 
- Population size, density, number of households, 

gender, gender ratio, dependency ratio (age & 
economic), child, youth, adult and elderly population,  

- Indigent population and poverty rate 
- Housing:- electricity connection, water connection, 

sanitation.  
- Economic activity:- household Income, economically 

active population, employment, unemployment rate 
- Crime data provides statistics for 29 crimes at a police 

station level across all townships 

There are two levels of detail:-  
 

Base Layers include such information as :- Government 

services, land cover, shopping malls with primary and 
secondary trade areas, major grocery retail brands, 
demographics, housing, economic activity, crime, transport 
modes, telecommunications data, vehicles and life style 
measures. 
 

Premium Layers include such information as :- Private sector 

facilities, retail census survey, retail or service outlets 
mapped, additional demographics, additional housing, 
additional economic activity, day/night and transient 
population, the MAPS consumer survey, total expenditure at 
a brand level, media footprints (radio), billboards and 
business sophistication levels. 
 

This data can be used to set targets, track performance and 
optimisation throughout the value chain. All the outlets that 
are captured are mapped. we’re able see precisely where each 
outlet is located. All the observational data can be used to 
profile and segment the outlets in terms of key characteristics 
and sophistication. 
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