
 

Census²  Upgraded and Enhanced Raw Census Data 
 

Overview 
For effective marketing of consumer products, one of the most widely used data sources is the raw census data 
with such components as population, households, and other important demographic variables. Census² is a product 
that was created by Market Decisions in discussion with the STATSA senior team to remedy many of the shortfalls 
that exist in the original raw data. . Census² was created in 2001 in an expanded format and continues to the current 
year, using Municipal IDP, Developer Data, Municipal Information on buildings, the Surveyor General and any 
sources of information that would make it a reliable platform with which Marketers can work. 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Enhanced Census Data – Census2 

 
Developed over more than four decades, the sources 
and the processes that have been used to create 
Census² are many and varied, with original research 
and statistical techniques being the most prominent. 
The components that enhance the census data 
include regional data such as Housing and Building 
statistics, Retail Sales, Births, Deaths, Domestic 
Migration, Household Income profile etc. The 
classification of areas into geographical settlements 
as used globally is another important component of 
the enhanced data. South Africa moved from 256 
Municipalities in 1994 to 213 currently. Most of 
these are due to amalgamation, incorporation to 
Metro areas, etc.  All of these have a major bearing 
on geographic analysis which is now corrected with 
sub place names in the 2011 Census, as this was the 
last Census Year. The next census, due to be 
conducted in 2021 was delayed due to the SARS-
CoV-2 pandemic. 
 
Demography 
 
An example of the use of verified research is that, 
instead of the data from Census 2001 that shows the 
occupancy of households in some townships as 2,9, 
it has been established that it is between 4,9 and 3,9, 
size dependent. An example of statistical treatment 
of the data is the use of frequency distribution of the 
various parameters such as age, race and language 
to correct the established under-count in some 
areas. Census² presents adjusted demographic data 
by sub-place and includes Population, Education, 
Language Age, Gender, and Households (Dwelling, 
Tenure, Income, Occupation) 
 
 

Socio-Economic Factors 
 
It has become apparent over the last few years that 
traditional demographic characterisations, based firstly 
on race and secondly on income, have blurred to the 
extent that a new classification is necessary. Whilst this 
is a continuous refinement until the transformation of 
our country stabilises, the following six new segments 
were calculated for the 2011 Census data: 
• Wealthy 
• Upper Middle 
• Middle Class 
• Lower Middle 
• Poor 
• Deprived 
 
Census² is instrumental in supporting customers with 
site location, target marketing, forecasting market 
potential, customer profiling, segmentation and much 
more! Most entities have customers, who live in a 
geographic location. Harnessing the power of location 
becomes a goal for strategic implementation and 
expansion. Another powerful introduction is the 
Regional Layer, which includes mid-year Population 
Estimates for all Municipalities and District Councils. All 
updates are based on the Municipal IDP, Developers, 
Building Plans, Fertility & Mortality data, and primary 
research where it is accessible. A complete Regional sub-
set is included annually. 
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